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ONE TO ONE
CLASSES

Class : 12th Business Studies
Chapter-2 : Principles of Management
[Science, not rule of
% thumb
e freiamivptomC s Homnie } sHarmony, not Discard
M:'mod Sst:my Pt 3 3 K SOVGCatES the cooperation i aTo Maintain quality aCooperation, not
i TTznon udy w ages are paid on the basis | AU standards. Individualism
-F me Study of work done b'“m' !:naglemm( ¢ i mlosetup performance » Development of each
 POERBIN L Ll . ? MR and every person to his
SRS S H R geessesesrersrsrsene ¢ = To achieve targets on © or her greatest efficiency :
ll‘ \\ l‘ time and prosperity). 3
1 ", \
\| \ 'l
| | o
[ Work Mf“hﬂm | | Differential MWm stental Revolution . | Standardization & :
) simplification \ Principles
/
/ ,/
/ S
N P4 e —
t«hnlques —— -
=0
_forsmbnship ] 1
1
% \\ Taylor's Sclentific Management
\ Principles are broad
and general guidelines
ey | EEmte
and bebaviour, They
= N - = S0e NOL % rigid a5 pure
-~ Workman — ’ science. They deal with
/ \ human behaviour so
| 10 be applied
* ................. y / t o Creatively according to
i Production Incharge i Planning Incharge demand of the
TR, 3 4 situation
b s ;
Speed Bass $
@eecrcettttitrtrtrbcnnatnrrttns |: 3 cesstesiiiittasattaiitatiiiny

GangRoss | instruction Carg cerk

‘1

Time And Cost clerk :

IR R e seat sttt ibebes ;

aDivision of work

» Discipline

| decentralization
* m Scalar chain

w Order
. mEquity

» Authonty and responsibilty

: = Unity of direction
» Subordination of Indiidual

© interest to general interest

. » Remuneration of employees
» Centraization and

sUniversal Applicability
o General Guidelines

» Formed by Practice
and Experiment
sfiexible

= Cause and Effect
Relationship
u Contingent

sHelp 1o teke scientific
decision

= Meeting changing
environment
requirements

= Optimum utilisation
of resources

» Provide mangers with
nsights into reality
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. Asituation where the :
: central Bank of the
: country withdraws the
: old currency notes of

: certain denomination

: as an official mode of

: payment.

" Concept |

[ Features |

¢ . Tries to decrease the

¢ corruption in an economy.

: . Decreases the development

: rate.

i . Tries to control the black

i money in an Economy/

ontrol tax evasion.

Creates digital cash like
economy,

> ! Demonetization

Class : 12th Business Studies
Chapter-3 : Business Environment

Economic Environment : includes interest
: rates, inflation rates, etc.
Social Environment : Includes social forces
like customs, traditions, values, social
i trends, etc.

 Technical Environment : Includes scientific :

: and technological innovations and

: improvements.
Political Environment : Includes political
condition of a country.

: Legal Environment : Includes various

: policies, rules and regulations of the

: government,

®

ONE TO ONE
CLASSES

: Business

: Environment

: refers to the

+ surrounding or

 totality of forces
' {in which the

N ‘  business exists.
/" pimensions of \ \ Aeessiuusssasesassiidesanasens i
Business ) \
& Environment \
. \\\ 2 \
\\ & Business \
\ Environment \
\ |
. o
Concept Totality of
¢ external forces. :
i Specificand
BUSINESS : general forces. :
ENVIRONMENT | Features : Inter!
| i relatedness.
Dynamic in
nature.
Uncertainty.
Complexity.
Relativity.
Impact of
Government
Policy Changes
on Business PRRTRNIRSRS. J— —
i .1t enables the firm to
\ i identify opportunities and
b <3 i getting the first mover :
. : :
"\.\ : advantage. $
N i .1t helps the firm to identify
....................................... | R threats and early warning
: ¢ signals.
Increase !n competition P helps in optimum :
29RO ¢ utilization of useful
Rapid change In technological : { rasources. :
§ evironment i . It helps in coping with
Necessity of modification in changes.
; operations . It helps in assisting in
: Development of human : planning and policy :
§ resources i formation.
; shifk from product i . It helps in improving
: orientation to market i performance.
: orientation :
R
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ONE TO ONE
CLASSES

Class : 12th Business Studies
Chapter-4 : Planning

: Developed for a one time
i event or project.

: m Programmed : These | Planning is deciding in advance | wProvides direction
: outline objectives , policies i : what to do and how to do. : : m Reduces the risk of
i , procedure etc. \ : : i uncertainty
{ wBudget : Estimation of 3 : i w Facilitates decision
: income an Expenditure . \ f i : making
R gooseeseasenanaaand ¢ = Establishes
: ! % standards for
BT T T ’ / E
g 3 : controlling
e ol |
{ ' Concept of \

| /
Importance
of planning

SR Planning 5
| :
". . m Planning leads to rigidity
\ ¢ in the organizational work. :
\ ¢ = Planning may not work in :
) : a dynamic environment. f
\ : = Planning reduces :
. ¢ creativity.
\ .y : mltis a time consuming
TR — ARG - and costly process
: planning i m Planning provides only
: Itis used for activities that occur : : base for success butitis
i regularly over a period of time. ( Plenaning : not a guarantee of success.
i = Objectives : These are ends which i AL :
: the management seeks to achieve by
i its operation. : : :
. u Strategy les: It refers to future Veresenii e st s
: decision defining the organizations!
¢ direction and scope in the long run,
: wPolicy : Policies are general 3
: statements thatguide thinkingor  § S RS,
: channelize energies towards a 1
particular direction. : m Setting objectives for the organization
! = Procedures: These are routine steps : m Developing premises
to on how to carry out activities. . m Identifying alternative course of action
: = Methods : These provide the : m Evaluating alternative courses of action
: prescribed ways or manner inwhich a : m Selecting an alternative
{ task to be done. : m Implementing the plan
: wRules: They inform what Is to be : w Follow up actions

: about do’s and don'ts of employees.
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Class : 12th Business Studies
Chapter-5 : Organizing

. i ~=: It refers to systematic effort to
& 3 3
i ) ) N i delegate to the lowest level, all
: A’r” 9;8“"!1 ing ;‘ '“(:1“"’ ": : \ { authority except that which can
: which various department are : oer o i be exercised at central point.
: created on the basis of ‘ Functional = pes
: products, territory or region. | Structure N :
.......................................... \
............................................... B II
i 7N\ 7
: An Organizing structure in Y. \ ‘
i which department are

 created on the basis of
: different function.

| Divisional I
Structure

: It refers to the downward
i transfer of authority from a
i superior to subordinate 1o

i operate within the prescribed
limit.

1t is a system of well ! defined [ ‘,‘/ Structure of
jobs, each bearing a definite H Informal // Organizing
: measure of authority : ; A

i responsibility and : Organizing 5T

: accountabillity. /

i It refers to the downward
transfer of authority from a
supenOf to subordinate to

i operate within the prescnbed
hmu :

i Effectives management
: Employees development
: Motivation to employees
i Better coordination

Authority : It implies the right of an individual to take decisions and to command his
i subordinates.

i Responsibllity : It is an obligation of a subordinate.
: Accountability : Itimplies being answerable for the final outcome.

®

ONE TO ONE
CLASSES

i. It facilitates growth,

: . It gives relief to top

: management,

i .1t h elps in quick decision
: making,

. It develops managerial talent to
i the future.

Organizing is the process

—

. : ofdefining and grouping
Conceptsof '\ - 14 activities of the
Organizing /' anterprise and

o= : establishing authority
: relationships among them.
- . Benefits of specialization. i
mportance

: Clarity in working

: relationship.

: Optimum utilization of
 resources,

: Effective administration.
: Expansion and growth.

°f J
\.\Orunlzing

 Identification and division of work.
: Departmentalization.

: Assignment of duties.

: Establishing reporting relationships.
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i «Preliminary screening (to eliminate unqualified and unfit

i applicants)

i +Selection tests (to measure certain characteristics of applicants)

: «Employ (in depth conver to check applicant suitability)
* Reference and background checks (to gain additional information)
i »Selection decision (final decision)

i » Medical examination (to gain fi details)

i «Job offer (through the letter of appointment

« Contract of employment (once the application accepts the job

: offer)

Class : 6th Business Studies

®

ONE TO ONE
CLASSES

Chapter-6 : Staffing
________________________ i = Apprenticeship Progr. s « Better career :
3 ¢ i (putting trainee under guidance opportunities i
 Managerial ¢ i of master worker) « Increased performance :
ifunction of filling  : * Coaching (seniors instruct and »Increased efficiency
3 ‘and keeping filled ©  : guide as a coach) * Increased morale and
: . positions in : i «Internship(practical knowledge satisfaction
‘ organization : imparted along with educational
- ‘ structure i course) {
: : «Job rotation (shifting trainee to 1
............ g gifferent departments) | - Avoids wastage of  :
‘ i+ Induction Training—To make | ieffortsandmoney  :
/. i new employees settle down * Enhances employees® :
i happily and develop feeling productivity :
H 'l i orbelongingness * Equip future
\ i managers :
/ | *Increase employees” :
f performance :
On s Jo% ONThMING] - *:+Obtains effective
/ response to :

. ) Tothe P '
Types o Employees 5 * Vestibule :
] '} : Training— :
Not suitable for a ::v:::'d Training
‘ ew enterprise Sols M'"y
{ Lack of competition e ¢
| | i+ Notsuitable in case Toihe fete. i :
, | Cof frequent transfers { Orgentamion| :
| \ . . 1 Nissssnsasesassntssssnnnnonrer
1
- o o
' 3 5 * Discovering and obtaining
[ o : competent personnel
‘s //.—» gersreananeseitineusnsasasssnsasssnesessene -:Igh:nfpedorm':'vMT »
/ i, i » Continuous survival a
Lo e
- » Do not need much training ;mmt:::don !
/ :eShifting surplus work force H ; 2 :
g == / ‘+ Economical Improve job satisfactio ;
\ Y/ e AN AT ORI SRS rRIEST A
\\ [ Meris -
\
\v
. Sources
" S . Ty PETTTTTTTTIITS
| 3
/ : * Employing people
: *Job Analysis
/ §® foping compensation plan :
/ : *Training and Development 2
/o e,  + Maintaining labor relati
/ = :9"8:'7 process i + Grievance handling :
= i+ Costly process \ i » Providing social security to 3
’,’ L Demerits :+ Dissatisfaction \ $ emﬂog o $
{ } :among existing i 3 :
| M R e e e et
| } gy
- — e
External <. ~
| A 7 X
| -_— is Qualified and trained personnel \
f D iCompetitivespirit D b
| ‘s Fresh talent : :
1 AR SRR :*Estimating Manp Requirements *Recrul
| é'sdmbﬂ
‘ ’ “oPlac & Ori tion «Tr 1g & Develop
* Web Publishing : *Performance Appraisal *Promotion and Career
{ =+ Advertising on television, newspaper, etc. i Planning
\ 7 * Labor Contractors Tt
\ / + Rec dations of employees » Camp
Sl Types Recruitment
* Manag: C it. &Pl Agencies
« Casual Callers
* Direct Recruitment
» Employment Exchange


http://www.stepupacademy.ind.in/

®

ONE TO ONE
CLASSES

Class : 12th Business-studies

Chapter - 7 : Directing
geesssssssssmrnsremesssssssssssssaarssessesg Vi ate SRS o o s $
{Process of instructing. guiding. mv.tzt-ons recerved) i Y
counseliing. motivating and ._\ - Managenial communication (must be effective)
:leading people to achieve S ‘ i - Follow through (after grnang instructions)
{organizational objectives. Sl Mesning i - Leadership
............................................ H | i . Use of informal organization i, - :
p S : :
i o Initiates action : i - Maximum indniduals (contribution by employees) : | - Status :
: : R R A A B SO R} P L i | *Organizational climate :
:tl::‘d‘; to integrated group “"—\ w— i < mployee participation |
faA " —— - . « Employee
i Pts to get m p
 out of individuals Importance | Principles of - Financlal | : empowerment * -
i w Helps to implement changes : k L Directing f;:mW:
E;dcuoh::w:::m Sl Directlng T : *Job enrichment
N T — - Types of « Career advancement
Communication - e i
v f_/ | Motivation (Process e
. _ of stimulating and :
: Elements of inspiring people at e ——
Elements of Directing ( work) = Non - Financlal
Communication v g
' A\
N, TE—— : \ Maslow's Need
[t m—— : p ] e
¢ *Sender : one who conveys : y employees towards Theory
 message » Message : content of the * f achievement of v
i thought : \ organisation goals)
: + Encoding : converting thoughts : . T —
: into words, pictures, etc. by sender / \
i« Media : path of transferring : ‘ ; . :
© encoded thought. - Importance ‘ like job security, pension.
: *Decoding : converting encoded e +. »Social needs like friends,
i thoughts into understanding by . : sense of belongingness.
i receiver : / : . *Self Esteem needs like
 « Receiver: one who receives : / poosselessasees o sse R P W | status, self respect, « Self
i message : 3 Amtoen Authori : d : : Actualization needs like
i +Feedback : actions of receiver : / gm,,:knfm,_m:m : i * Makes people to : growth, self-fulfillment.
¢ Indicating understanding of $ i subordinates to obey orders : ; contribute positively : :
i message : | « Democratic or Participative : {2 TSV Ganfidonce and
* Noise : obstruction to : Actions and takes decision in W“W
{ communication ~ { consultation with subordinates |~ Corifies and inspires to -
' [ +Laissez Faire or Free ReinDoes . ‘CePLChanEe
: not believe in use of power : g  Yialae ke A
|m  SECRR A SR SN SR RSN DRIl N &
‘ - » Body language and gesture
\ P, decoding
_ Barriersto ) ; + Technical jargon
| communication Semantic . *» Unclarified Assumptions
i - (Language :-uulty translation
Types based) « Use of symbols with different
" meanings
* Badly expressed message
2 . Informal or : \ 4 ) ' e
Grapevine » R . Organizational policy (may cause delay in
Gagias ik - process) *Rules and Regulations (rigid
Sarvian - . rules may adversely affect the process)
.| Organizational *Status (creates psychological distance
\ between superior and subordinates)
\ - " «Complexity in organization structure. -
*Organizational Facilities (if these are not
. provided, people fail to make effective
: jon, e.g., complaint box,
| suggestion box, etc.)
. S mm : -
 (superior to $ lowing : - Clarity of ideas before - guersressnerssiosanssnnessnninstsey
: subordinate or umm of 1 communication : - Psychological i Premature evaluation
 vice-versa) : organization : + Communicate as per - .i* Lisck of attention
i+ Horizontal : Sticrare needs of recelver : _-P?ovmombn
: (across various Bt o $ « Consult before “+ Distrust
¢ ) 5o P % o T
BRI L LI ; * Be aware of tone and : X HT— .
content of message Pan « Fear of challenge to authority
* Ensure feedback : « Lack of confidence in
+ Follow-up : - subordinates :
*Be agood listener  : ‘+ Unwillingness to communicate
: “« Lack of proper incentives :
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Class : 12th Business Studies
Chapter-8 : Controlling

. Accomplishing organization goals § . Difficulty in setting quantitative standards, ¢.g.. government
. Judging accuracy of standard g policy, technological changes
. Improving employee motivation . Little/No control on external factors, e. g., government policy,
. Ensuring order and discipline technological changes
. Facilitating coordination in action : - Resistance from employees

g . Costly process

. Measurement of

{accomplishment against

:standards and correcting

: deviation :

: : Limitation

Relationship
between

- Planning &
/ ) : Controlling — Controlling
| Meaning ),,\/ \—/
\

N/
i Controlling Process
.Comparison of actual performance with . Planning based on fact makes

: standards : (compare with standards
i comparison of performance of salesman In :
i terms of units sold in a week against
: standard output for the week.)

controlling easler and effective,
- . Controlling improving future

e -—ﬁ planning from Information based on

P SR AP ROS R r- CAPTVREY KNP P R Oes A past experience.

iSetting Performance Standards : (Yardsticks :
\ :against which actual performance is :
:measured)

sttt R RS
Measurement of Actual Performance : (can be measured

~———through various ways like financial ratios, personal
§observauon, sample checking, etc.)

: Analyzing Deviation

i Critical point control - Control should focus on key result areas KRAs, ¢. 8.,7% increase in labor cost needs immediate attention as

i compared to 18 % increase In stationery charges.

:. Management by exception - Manager should give attention to signification deviations e. g3 % Increase in labor cost can be ignored

:if itin permissible limit.

Sessnneernrananes SRLTTTTTRT seresarassreresereiiirere

Taking Corrective Action : (e.g. If project is running behind schedule, then additional workers and equipment
:should be assigned.)
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T LTSRS,

PRI PP P PP PP senanaane

i profit ¢ 1o sha
i Wealth maximization (maximize market price of the
‘shares)

Capital structure
K— (proposition of debt and
Factor Affecting choice of Capital Structure: Financial Decrstons
* Cash flow position
* Interest coverage ratio : (high ratio, low risk)
* Debt service coverage Ratio : (high ratio, more debt) )
* Return on investmant (high return, more equity) / ™
» Cost of debt (low cost, more debt) / \\
* Tax rate (high tax rate, more debt) / N e
* Cost of equity (a3 debt and risk increases, cost / =4
Increasos) //
+ Floatation costs (less In case of debt) / \
* Risk consideration (lows risk, more debt) / i
* Flexibility (if already Nigh debt, more debt net : / P
possibie) : / tnvestment Decision
* Contred (more equity, less control over management) (deciding Investment of
* Regulatory frame work (legal requirements) : funds in long - term and
* Stock market conditions : short - term assets)
* Capital structure of other companies, : &
: Fy
IS —
p ~ Working Capital
| Financing Decision (hows the fungs are D.L& bt torm
immmmmm e )
\“ § J a
< .
gesoesanomatnsasseesnse assesssantassRanSIeS aasnsoh I S shssansesbRsEs s :
Factors Affocting: 3 \
: * Cost of funds pesangatsesssaalbnssnssenaasassad
Sk Factors Affecting:
i * Floatation cost (cost of ralsing funds) Nature of the bust
< » Cash fiow pesition of the company <
Fixed operating costs (like rent, insurance salaries etc.) wPrice M’m? o
MCOMM :Mm(m the debe, less control over sarivet ¢ g ote
State of capital market (whether boom or dept )

Class : 12th Business Studies

®

ONE TO ONE
CLASSES

Chapter-9 : Financial Management

Factors
* Nature of business (manufacturing firm
neads more)
* Scale of operations (hgher scale needs
more)
* Business cycle (during boom, needs more)
* Seasonal factorsiduring season, needs
maore)
« Production cycle (longer cytie needs mare)
= Credit allowed (liberal credit policy needs
more)
* Credit avasiled (liberal credit availed needs
less)
* Operating efficiency (efficient firm needs
less)
* Availability of raw material (In case of
SCArce resources, needs more) « Growth
Prospects (more growth potential needs
more) * Level of competition (more
competition needs more)
* Inflation (during inflation needs more)

D P P PP P P PP PP PP

¢ =% Financial
" Management

L T T T T T TR PP P P PP

Helps in mobilization of financial resources at a lower cost
and deployment of these in the most profitable activities.

1 Factors Affecting:
i« Nature of business (manufacture needs more)

: +Scale of op (larger orgai needs more)
* Cholce of technique (capital Intensive needs more)
FR ( | d Y with upgrading

Y vper
i tachnology needs more)
I+ Growth peospects (higher growth prospects need
i maore)
i+ Diversification (diversified firm needs more)
: s Financing alternatives (If market has leasing
I options. then needed bess)
: *Level of coilaboration (collaborated firm needs less.)

I+ Propaces for fusure chalienges
1 * Helps in avolding business

< shocks and surprines.

1 * Helps in coordination.

 « Holps to ofrinate wasteful

YO See that the firm

JORs NOL rase Hnance £ efforts.
:ﬂ‘f:‘?”y %-l’ndun financal congrol
i
‘_\\7.
.‘\
) |
- 4 — 2 — —
[
' Dividond Decisions (deciding
‘amount of profit to be paid as
~ msena
)
i \
Capital Budgeting
Decisions
\ \
- - |
1
1
0 esssesese . pR—
/ { Factors affocting:
[ < e Amount of earnings :
. i + Stability of earnings :
I sGrowth opportunitios :
< »Cash flow pesition :
mmmmo
E-hmmpellq.ut.
L SO sesssnese T .
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5 » Providing liquidity and marketability to mmng
: securities $

Class : 12th Business Studies
Chapter-10 : FINANCIAL MARKETS

: sRegulatory Functions :To regulate functioning el
i securities market.

®

ONE TO ONE
CLASSES

ey

$ Protect invest
: m Pricing of securities sDevelopment Functions: To promote the m‘m i
: w Safety of transaction : development of securities market. i malpv actices :
: w Contributes to economic growth i mProtective Functions : To protect interests of the 3 Regulate and develop code
: » Spreading of equity cult * Providing scope for t investors § :
speculation » Economic barometer e R R U P MRS RSO IC RS- H H H
: Institution or body of
individuals (incorporated :
i or not) which is
: constituted for the '
purpose of facilitating ——e
: buying and selling of
i securities. Sheys
..................................... A market for creation and S+
n exchange of financlal assets
Trading
procedure
Concept
Stock Exchange |
Selecting )
Broker
Opening Demat Account with Depository: :* Reducing the cost of transactions
. e Demat account refers to an account which an * Providing liquidity to financial assets
:  Indian citizen must open with the depository FINANCIAL -+ Facilitating price discovery
:  participants to trade in listed securities in MARKETS -+ Mobllization of savings and channeling -
. electronic form. 3 :them into the most productive uses
é e Depositoryisani /organization which é ......................... Jreseeeseessisieniaaiireene .
holds securities in electronic form
Functions -
Capital market Market for sale and
purchase of previously
Issued securities.
Basis of distinction Capital market )
5. Principal functions  Mobillzation snd effective  Money market has i Money market sl el
utilization of resources are  lending and borrowing
the main functions of captal 23 the principal functions
market. to facilitate adjustment
of liquidity postion.
6. Type of The dealt The instruments dealt :
under capital market are under money market are
PG 2 . m‘ m" Where in securities are sold for the
of deposits, commercial Instruments: first time Methods of floatation:
bills ete. : * Treasury bill + Offer through prospectus
g » Commercial Paper « Offer for sale
7. market The market :
g ::,,,, e g e | « Certificate of « Private placement
and state government funds to government and Deposits « Call * Rights issue
public and local bodies for ~ others by purchasng : Money * & IPOs (Electronic Initial Public
development purposes. treasury bills, discounting Offers)
bills of exchange etc. :
..................................................................................................

10


http://www.stepupacademy.ind.in/

®

ONE TO ONE
CLASSES

Class : 12th Business-studies
Chapter - 11 : Marketing

PRy

-Producdon concept

E acincion s Ao R — ey gorprmn ihosasaiaioit e oY
Information. i iConsists of all those Lo sl et o S * Refers to planning,
* Marketing Planning i iactivity, which satisty services ¢ 3 organization, directing and
: *Product Designing and Development i ineedsand want of present : i Addiion of customer value to controlling of activities
* Standardization and Grading i iandpotential customer | : Product. : which facilitate exchange
* Packaging and Labelling, i ibetter then the : ; * Creation of market offering : of goods and services.
+ Branding §- 3 competitors. : « Identification and satisfaction of
i *Pricing & Promotion, i $ i ineeds f
* Physical Distribution & Transportation, e e Bliscronsonsrrasatis
+ Storage,
+ Customer support services,

{ Sales promotion(short term :
incentives to encourage the buyers to -

: » Product concept

: » selling concept e
i » Marketing concept :

« societal concept

2 : Labelling of product.
: Process of attaching or
{ putting labels on the

: product e.g. date of

¢ expiry, manufacturing

: product)

: Factors affecung price
i determination :

i = Cost of the product

: = Utility and demand

*Extent of competiton
* Government anc legal
reguiations

i » Pricing objectives
i * Marketing methocs

 (oral presentation of message in " Philosophies /

: from of conversation with : NS /

: prospective customer) : o
: . /

: “Features : Personal form, i

: Development of relatianship o ——

: “Merits : Floxible, Direct feedback, 5

Minimum  wastage : \

; i» Combination of :
ivariables chosen by firm :
ito prepare its market  :

: Advertising : -
i impersonal form of paid /
{ communication : : /'/ > 4 Il place (marketing goods and
-Features: Paid form, ; / /// \ ~«  service available at the
e i Resicenasod . iimpersonal identfied P = \ right place and right time)
Public Relation :3 : /’ = / \
: Role: : P / \
$ Develop goodwall e 4 1
: -Affectpublic opinion s l J— R
I improve reputation - greseesnssnsinnsnnenslaniiisari | Yy?.g
R RN RGN § 7/ |  Price (money paid to buy A

: Direct Channel

* Direct channel (Zero level)
| : {manufacturers - consumer)
| i * E2 Door to door seling,

mail order selling et

: make immediate purchase of product :
i 1service) :
Mernts : Attracts attention, Usefid in

new product launch, Synergy in total

fforts

Umitations : Reflects crisis, Spols

¢ product image

ey
‘(use of communication channels
inform potential Customers

 Physical distribution
. componentss Inventory

"~ control

: + Drder processing
: « Transportation
: s Warghousing

Indirect channel
* One level channel
* Two level channel
* Three level channel

: Brand ! &, 8. Maggie, Nke. atc

: Brand Name ! ¢. 8. Maggie Nice,

: etc.

: Brand Mark ! 1c

: Trade Mark ! e. 8., A brand or part
i of a brand that is given legal

: protection.

*hc processof gvinga -
iname Sigh o symbol 1o :
:a product is Caled :
ibranding

i Act of designing and producing the :
! container or wrapper of product. Levels of
packaging :
: Primary packaging : €. Toothpaste tube. :
: Secondary packaging : e.g, corrugated box :
i 10 keep 50 or 100 toothpaste boxes. :
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ONE TO ONE
CLASSES

Class : 12th Business-studies
Chapter - 12 : Consumer Protection

* Consumer Coordination Council, Delhi

i€ n C. Delhl $ : Remedies Available

&% v:;':;';lm : :Consumer Protection means to escape : * Remove defect/ deficiency
i, " § i Consumers from being exploited from - Replace defective product
: EROmETAY PIOTRCYan Comncik : :the sellers of goods and services, : * Refund the price
 Coreominecs * 1 2 i i - Pay compensation

: * Mumbai Grahak Panchayat, Mumbai - Payda

« Discontinue unfair trade practices

+ Discontinue sale of hazardous product

« Withdraw hazardous product

Pay 5% or more of value of goods to consumer

L AU TR wessnnen ).“.“...A.......A.....A.....Z

welfare fund
[important ones
¥
Who is Consumer
A Consumer is one that buys goods
for the consumption and not for
| resale or commercial purpose. The
| Function Role consumer also hires service for a
DR consideration,
* Educate public Commumer Protection
i+ Publish periodicals
-+ Conduct laboratory test of
: ’ = um % to pr Consumer
i+ Provide legal assistance : Rights
i+ Flle complaints $ . * Right to consumer education
Qabossensiesrseessoopssrssnssrorareoss : © + Right to seek redressal (or
relief)
* Right to be heard (to file a !
complaint) Redressal
+ Right to choose Machinery
* Right to be informed (about
the product)
\ - Right to safety
: : Consumer
i, Government intervention | What Can file a Complaint Responsibilities
i+ Moral justification $ TConsumers ) One or more consumer on behalf
i+ Social responsibility i { Polat of viaw J of numerous consumer.
i+ Uses society's resources : - -Any consumer
$ : | ‘Any registered Consumer's
| SERE BRSPS R AR RS TS el I e aation
/ ‘Government
Legal heirs of a deceased consumer
: /
i+ Wide spread exploitation 4
i+ Unorganized consumers  °
:and absence of assoclations
: e $ * Di- strict forum:
- Be aware about goods and A President and two other members (1 must be a
services woman) Value of goods/services <t 20 laich
* Buy standardized goods * State commission:
« Learn associated risks A President and two more members (1 must be a
* Read labels carefully woman) 20 Lakh < value of goods/services <t 1
+ Get a falr deal crore
+ Obtain cash memo * National commission:
« File complaint A President and four other members (1 must be a
- Form consumer societies woman) Value of goods/services > t 1 crore
« Buy legal goods only
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